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Introduction: 

Generations Without Qat is a youth-based organization which started as a youth 

initiative in 2007. The organization starts to work in a voluntary basis with the aim of 

being agents of changes in Taiz city advocating for social, political and 

developmental rights.  

On the year of 2010 GWQ was able to register formally and became officially a 

licensed NGO and no profitable that aims to support youth and women and enhance 

their abilities to be socially and politically recognized.    

In this report, GWQ tried to present the main achievements of its work during the 

20116. The combination of these years comes from the humble contribution and track 

record of GWQ during these years.  

Area of Interventions during 2016: 

1- Wash. 

2- Cash for work. 

3-  C4D. 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

  The beneficiaries in general: 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Communication for Development Program project name  

UNICEF  Donor  

GWQ  executing Organization  

(Al Qahirah, Al-Mudhaffar, Salh  The targeted districts  

April - September 2016  Project period  

CHVs training.  

community awareness on Life-saving messages (HHs visit 

and Focus group).  

Hygiene kites' distribution.  

Project activities  

s
u

m
m

a
ry

 

Targeted Women  Men   
Female 

children 
Male 

children  
volunteer Preachers 

Community 
leaders 

Total   

Target by 
agreement 

6271 6482 5805 6443 36   25000 

Beneficiaries 
targeted 

during the 
entire 

project 
period 

7080 7716 4447 6773 
 

36 

 

15 

 

66 

 

26133 



 
 

 

 

 

 

Activities carried out during the project period: 
 

 

 

 

 

 

 

 

Beneficiaries by activity and District: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Activity name district م

Number and type of target 

Total  
Women  Men  

Female 
children 

Male 
children 

1 Home visits 

   

AlModafer 
1266 625 795 703 3389 

AlQaherah 856 451 495 481 2283 

Salah 281 154 201 205 841 

2 Focus groups 

   
AlModafer 

1995 1078 1202 2137 6412 

AlQaherah 1632 663 1102 1538 4935 

Salah 585 405 462 490 1942 

3 Friday sermons 

   
AlModafer 

255 2800 140 590 3785 

AlQaherah 210 40 50 9 309 

Salah - 1500 - 620 2120 

 Total             - 7080 7716 4447 6773 26016 

  Month
 Focal

sessions

 individual

sessions

 community

gatherings

 / theaters

 / shows

 puppet

theater

 Community

open days

 Fridays

sermons
home visits

 radio

 programs or

episodes

 Covered

messages
Wall pianting

 Educational materials

distributed
partner

  April 36 108 0 108 - 900 GWQ

 May 90 270 6 270 - 2103 GWQ

 June 72 216 6 216 - 1392 GWQ

 July 88 270 1 270 - 1306 GWQ

 August 34 112 2 112 - 574 GWQ

 Total 320 986 15 986 - 6275 -



 
 

 

 

 

 

 

Beneficiaries per district      
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Month  Women  Men  
Female 

children 

Male 

children 
Volunteer  

Community 

leaders 

Religion 

men 
Total   District Partner  

 April   438 207 211 213  16 -    1085  ALModafer  GWQ 

May   1334 1690 846 1174  - -   3 5044  ALModafer  GWQ 

June  635 443 360 757  - -   2  2195 ALModafer  GWQ 

July  803 1845 550 888 - -  4086 ALModafer  GWQ 

August  306 318 170 398 - - 1 1192 ALModafer  GWQ 

Total  3516 4503 2137 3430  16  - 6  13602      

Month  Women  Men  
Female 

children 

Male 

children 
Volunteer  

Community 

leaders 

Religion 

men 
Total   

 

Taiz 
District 

   

Partner 

 April   123 69 62 68 6  - -  328 Taiz Salah  GWQ 

May   312 874 175 447 - -  3 1808  Taiz Salah  GWQ 

June  135 142 96 159 - -  2 532  Taiz Salah  GWQ 

July  180 709 190 406 - - 1 1485 Taiz Salah  GWQ 

August  116 265 140 235 - - 1 756 Taiz Salah  GWQ 

Total  866 2059 663 1315 6  - 7 4916     



 
 

 

 

 

 

 

 

 

 

  

 

Beneficiaries by activity and messages: 

Mon

th  

Wo

men  

M

en  

Fem

ale 

chil

dren 

Mal

e 

chil

dren 

Volun

teer  

Comm

unity 

leaders 

Reli

gion 

men 

Tot

al   

 

Ta

iz 

Distric

t 

   

Part

ner 

 

Apr

il   336 
16
0 209 196 

14   66   
91

5  

Ta

iz 

AlQah

erah  

GW

Q 

May 

  
919 

32
7 387 586 

-     

 

22

19 

Ta

iz 

AlQah

erah  
GW

Q 

Jun

e  
423 

31
5 357 455 

 -   2 

 

15

50 

Ta

iz 

AlQah

erah  
GW

Q 

July 

 802 
25
3 508 554 

-   
21

17 

Ta

iz 

AlQah

erah  

GW

Q 

Aug

ust  218 99 186 237 
-   

74

0 

Ta

iz 

AlQah

erah  

GW

Q 

Tot

al  
2698 

11
54 1647 2028 

 14 66  2  

 

76

09 

   

adults beneficiaries 
Children 

beneficiaries Educa
tional 
materi

als 
and 

distrib
uted 

public
ations 

house
holds 

/ 
housi

ng 
target

ed 

Total 
sessi
ons 

Outreach activities through 
personal contact 

The subject of awareness 

Total 
Fem
ale 

Mal
e 

Total  
Fem
ale  

Mal
e  

Frid
ay 
ser

mon
s 

Com
munit

y 
meeti

ng 
(outsi
de my 
home) 

disc
ussi
on 
gro
ups 
(at 

hom
e) 

indivi
dual 

home 
aware
ness 
visits 

7080 7080 - - - - 1568 986   - 129 986 986 

Health care for a pregnant 

woman (four visits to a 

pregnant mother to a health 

facility) 

1 

7080 7080 - - - - 1568 986  - 129 986 986 Immunization of children 2 

7080 7080 - - - - 1568 986  - 129 986 986 

The importance of colostrum 
and breastfeeding 

immediately after birth 
3 

7080 7080 - - - - 1568 986  - 129 986 986 
الرضاعة الطبيعية الخالصة خلال 

 الأولىالاشهر الستة 
4 

7080 7080 - - - - 1568 986  - 129 986 986 
Exclusive breastfeeding for 

the first six months 
5 

7080 7080 - - - - 1568 986  - 129 986 986 
Balanced nutrition of the 

child 
6 

7080 7080 - - - - 1568 986  - 129 986 986 
Feeding the pregnant and 

breastfeeding mother 
7 



 

- 

 

 

  The implemented activities : 

Training for volunteers: 

36 volunteers from the three directorates were trained (Al Qahirah - Al-

Mudhafar - Salah) 
   

 
Day 

 
Course  

 
Trainer 

Monday 11 April 
2016 

Public safety and security  
 Abd Allah Alyusofi 

Tuesday 12 April 
2016 

The methodology of 
communication and life-saving 

messages 

 
Ibraheem Almosalami 

Wednesday 13 
April 2016 

The methodology of 
communication and life-saving 

messages 

 
Ibraheem Almosalami 

 
 
 
 
• On Thursday, April 14th, a field training course for the team was held. 
 
Home visits: During (April 16 - August 18) 
The team made 986 home visits distributed to the three directorates (392 home visits 
in Al Qahirah Directorate _ 432 home visits in the Al-Mudhaffar District_ 162 home 
visits in the Salh District) 
Where in each home visit a single session is held to discuss the messages and 
educate the parents, as well as the distribution of posters and brochures of the 
messages. 
 
Focused Sessions: During (April 16 - August 18) 
320 focused sessions were conducted on the three directorates (122 focused sessions 
in Al Qahirah Directorate, 144 focused sessions in Al-Mudhaffar Directorate, 54 
sessions in the Salh District) 
 
* In view of the security situation in the Al Qahirah district (Al-Rawda) district, the last 
sessions were converted into home visits (each focused session was replaced by two 
home visits.) 
 
 

11147

96 
7080 7716 11220 4447 6773 1568 986  15 320 986 986 

Wash hands with soap and 

water in the five critical 

moments 

8 

14796 7080 7716 11220 4447 6773 1568 986  15 320 986 986 
Conservation and treatment 

of water 
9 

14796 7080 7716 11220 4447 6773  _ 986  15 320 986 986 
Proper disposal of human 

waste 
10 

14796 7080 7716 11220 4447 6773 1568 986  15 320 986 986 personal cleanliness 11 

14796 7080 7716    1568 986  - 192 986 986 Infectious diseases 12 

14796 7080 7716 11220 4447 6773 1768 986  - 320 986 986 

The dangers of armed 

conflict on children and 

protection from conflict and 

its aftermath 13 



 
 
 
 
 
 
 
 
 
 
Sermons speeches and Community meetings: 
15 Friday sermons were performed (2 sermons in Al Qahirah district - 6 sermons in Al-
Mudhafar district - 7 sermons in Salh district) in which the sermon spoke about life-
saving messages and general safety and security advice 
In addition to distributing posters and brochures for worshipers. 
 
 
Posters and brochures: 
(6000) poster and (2000) brochures were printed. 
 
The community accepts: 
Community acceptance was high, as the project was greeted with a lot of welcome by 
the people, and the response was fantastic. 
 

   Information and & documentation: 

 

Media types number The name 
of the 

station, 
magazine 

or 
newspaper 

The name of the station, magazine or newspaper 

 Radio 
programs 

-   

TV 
programs 

-   

Other 
media 

5   

http://alfajralyemeni.net/news_details.php?sid=8494 
http://www.alealamy.net/showdetails.php?id=72766 

(There is a mistake in the title of the 
story (Communicating for Peace) 

resulting from the journalist who decided 
the news, but the content is as 

required.) 
Facebook page of the organization. * 

* Two billboards on immunization were 
suspended in conjunction with the World 

Immunization Week. 
 

 

  

 

 

http://alfajralyemeni.net/news_details.php?sid=8494
http://www.alealamy.net/showdetails.php?id=72766


 
 

 

 

 

 Difficulties and Challenges : 

Challenges  Solutions 

The security aspect.  *Selection of volunteers from the same 

target areas. 

 *The volunteer and the volunteer go out 

together. 

*Coordination with the special community 

committees in the wash project in the 

UNICEF directorate of Al- Qahirah, as well 

as coordination with some youth initiatives 

in the targeted districts. 

Some people refused to receive the 

team during home visits, or the 

volunteer refused only, especially in 

homes where there is no head of the 

family. 

* The incentives distributed to the targeted 

homes helped very significantly. 

 *The volunteer will enter while the 

volunteer will raise awareness outside the 

home. 

Some families refused to photograph 

during visits and sessions, especially 

in women's sessions and some areas 

where men refuse to photograph for 

security or religious aspects. 

* Only children are photographed. 

 *Accept their rejection and establish the 

activity. 

 
 

 

Incentives for TWSLC to Activate the Water NetworkProject of  

 

 

 

Incentives for TWSLC to Activate the Water Network  project name  
UNICEF  Donar  
GWQ  executing Organization  
Al-Qahera District  The targeted districts  
1/12/2015 – 28/2/2016 Phase 1 
3/3/2016 – 3/7/2016 Phase 2 
1/8/2016 – 30/10/2016 Phase 3 

Project period  

300,000 individuals served by new or restored water 
system  

The overall goal of the project  



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

Technical report on the distribution of Hygiene 

Kits for IDPs in Al-Mudaffar, Sala and 

AlQaherah Districts- Taiz 

Period of  8/5/2016 to 23/5/2016 From the 
 

 :Introduction 

As part of its efforts to address the challenges and difficulties 

facing the local community and under an exceptional 

emergency situation in a province with its various districts, 

Generations Without Qat for awareness and development 

organization sought to implement interventions of a 

humanitarian and relief nature and within early recovery 

projects in coordination with partners Local and international. 

As part of the project to provide humanitarian support to 

displaced persons and in partnership with Oxfam, Generations 

Without Qat education and development organization 

distributed health bags for those affected by the war, in 

Almudaffar,  Salah and AlQaherah districts – Taiz. 

The distribution has been well received by the beneficiaries  

and great satisfaction towards the implementing organizations, 

partner and funded as a result of receiving the hygiene kits 

under difficult circumstances they are going through, as most of 

these areas are located in the line of clashes and confrontations 

and these areas also come to the displaced people from time to 

time, as well as These areas have not previously been interfered 

with by relief organizations. 

 



 
 

 

 

We hope that we will be able to work to meet the needs of the 

displaced and affected in the targeted areas and to alleviate the 

impact of the war on them. 

:The project Objectives 

Providing  hygiene kits to th IDPs and war-affected people in 

19 areas of Al-Mudaffar, Sala and AlQaherah districts. 

Areas where hygiene Kits were distributed and the number of 

bags: 

 

# of Hygiene Kits District 

50 AlModafer 

40 AlQaherah 

34 Salah 

134 Total 

 

-:  The mechanism of distribution 

There have been many steps to reach the distribution point and these steps 

are therefore: 

First: selecting the target areas. 

Second: coordination with the executive unit of IDPs and those who 

concerned. 

Third: field landing to survey beneficiaries within each region. 

Fourth: Printing distribution cards for beneficiaries. 

Fifth: Field landing to distribute cards to the beneficiaries. 

 

 



 
 

 

 

Sixth: Distribution of the hygiene kits.  

 

 

 


